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B .C om . D EGREE (C .B .C .S .S .) EXAM INAT ION , OCTOBER 2012

F ifth S em este r

ADVERT IS ING AND SALES PROM OT ION

(C omm on fo r M ode l I, B .C om . and M odel II B .C om . O p tiona l S tream M arke ting )

T im e: T h ree H ou rs M ax im um W eigh t : 25

Answers may be written e ith e r in English o r in Malayalam.

Sec tion A

Answer a ll questions.

Each bunch of fou r questions carries weight of l.

I . C hoose the co rrec t an sw er from the cho ices g iven be low :

1 The func tion o f m arke ting m akes the p roduc ts ava ilab le in d iffe ren t geog raph ic

reg ion s.

(a ) P roduc tion .

(c ) D istribu tion .

(b ) S e lling .

(d ) P rom o tion .

2 is a very popu la r and effec tiv e m ed ia o f advertisem en t.

(a ) T he new s paper. (b ) D irec t m ail.

(c ) P oste rs . (d ) F ilm s.

3 In sid e sa les is a lso know n is :

(a ) D irec t m arke ting . (b ) T e le m arke ting .

(c ) S oc ia l m arke ting . (d ) V ira l m arke ting .

4 The ob jec t o f sa lesm ansh ip is to inc rease -----

(a ) P roduc tion . (b ) P ro fit.

(c ) S a les . (d ) C onsum p tion .

II. F ill in th e b lank s:

5 S a lesm ansh ip is com p lem en ta ry to ------

6 The ch ie f ob jec t o f advertis ing is ------

7 A n advertisem en t copy is de liv e red a t hom e th rough ----- m ethods.

8 T ele m arke ting is a part o f------

T u rn over
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III. S ta te w he ther th e fo llow ing sta tem en ts a re T rue or False :

9 P ack ing is a too l o f p rom o tion .

10 T esting befo re launch ing a p roduc t is know n as m arke t tes t.

11 P rom o tion ac ts as a comm un ica tion link be tw een se lle rs and buyers .

12 Pub lic ity is a non pa id fo rm of p rom o tion .

IV . M atch the fo llow ing A w ith B

A B

13 B rand (a ) B arcode .

14 L abe l (b ) F irs t tra in ing .

15 Poste rs (c ) Job eva lua tion .

16 Induc tion (d ) T est m arke ting

(e ) A dvertisem en t.

(f) Id en tifica tion .

(4x 1 = 4)

Sec tion B

Answer any fiv e questions.

Each question carries a weight of 1.

17 W hat is b rand equ ity ?

18 W hat is sa les p rom o tion m ix?

19 D efine A dvertisem en t.

20 D efine S a lesm ansh ip .

21 W ho is a "m anu fac tu re r 's" S a lesm an ?

22 D efine T rade m ark .

23 W hat is m ean t by pub lic ity stun ts?

24 E xpand DAGM AR .

(5x 1 = 5)

Sec tion C

Answer any four questions.

Each question carries a weight of 2.

25 W hat is advertis ing resea rch?

26 M en tion the qua litie s o f a good sa lesm an .

27 W hat a re the advan tages o f sa les p rom o tion?
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2 8 W hat do you m ean by advertis ing m ed ia?

29 S ta te th e d isadvan tages o f p ress advertisem en t.

30 W hat do you m ean by sa les fo recasting? D iscu ss its ob jec ts and im po rtance .

(4x 2 = 8)

Sec tion D

Answer any two questions.

Each question carries a weight of 4.

31 E xp la in the ro le p layed by sa lesm an in the m arke ting o f th e goods.

. 32 "M oney spen t on advertis ing is w aste fu l" . D o you ag ree? G ive reasons.

33 D escrib e som e o f the cu rren t advertis ing m ed ia and exam ine the ir respec tiv e m erits and

dem erits .

(2x 4 = 8)


